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BO GIAO DUC VA PAO TAO CONG HOA XA HOQI CHU NGHIA VIET NAM
TRUONG PAI HQC KINH TE TP.HCM Poc 1ap - Tw do - Hanh phiic

BAN PANG KY XET CONG NHAN PAT TIEU CHUAN
CHUC DANH: PHO GIAO SU

MZA DO SO: vvveeerrneeeennnnaanes

Déi twong ding ky: Giang vién M; Giang vién thinh gia

Nganh: Kinh té; Chuyén nganh: Qua

A. THONG TIN CA NHAN

1. Ho va tén ngudi dang ky: LE NHAT HANH ,

2. Ngay thang nam sinh: 09/04/1978;  Nam O; N@r 4 Quéc ticy: Viét Nam;
Dan toc: Kinh; Ton gido: Khong

f-

3. Pang vién Pang Cong san Viét Nam: O

4. Qué quan: Thi trAn Tho Xuan, Huyén Tho Xuén, Tinh Thanh Hoa

5. Noi dang ky ho khéu thuong tru: 734 Vo Van Kiét, Phuong 1, Quén 35,
TP. Hd Chi Minh

6. Dia chi lién hé: 734 V5 Van Kiét, Phudng 1, Quéan 5, TP. H6 Chi Minh

Dién thoai di dong: 0973333036;

E-mail: hanhln@ueh.edu.vn; lenhathanh@gmail.com; lenhathanh@yahoo.com

7. Qua trinh cong téc:
Tie ndm 2003 d@én nam 2014:
- Giang vién, BO mon Quan tri kinh doanh (QTKD), Khoa Kinh té, Truong
Dai hoc Nong Lam TP. Hd Chi Minh.
Tir nim 2014 dén nam 2015:
- Giang vién, Chuong trinh Thac si Quan tri kinh doanh (MBA), Khoa Kinh
té va QTKD, Truong Dai hoc Viét Dic.
Tie nam 2015 d@én nam 2016:
- Giang vién, B0 mon .Quén tri chién lugc, Khoa Quan tri, Truong Pai hoc

Kinh t& TP. Hd Chi Minh.



Tir nam 2016 dén nay:
- Trwéng b mon Phwong phap nghién ciru, Khoa Qudn tri, Truong Dai
hoc Kinh té TP. H6 Chi Minh.
- Thanh vién Ho1 df“mg Khoa hoc Khoa, Khoa Quan tri, Truong Pai hoc Kinh té
TP. Ho Chi Minh.
Chtrc vu hién nay: Truwéng by moén Phwong phap nghién ciru, Khoa Quan tri,
Trudong DPai hoc Kinh té TP. HO Chi Minh.
Chtrc vu cao nhét d qua: Trweéng bé mén Phwong phap nghién ciru, Khoa Quan tri,
Trudng Pai hoc Kinh té TP. HO Chi Minh.
Co quan cOng tac hién nay: Trudng Pai hoc Kinh té TP. H6 Chi Minh.
Dia chi co quan: 59C Nguyén Binh Chiéu, Phuong 6, Quan 3, TP. H6 Chi Minh.
Dién thoai co quan: 028.38295299
8. ba nghi huu: Chwa
9. Hoc vi:

- Duoc cip bang Dai hoc ngay 31 thang 08 nim 1999, nganh: Kink doanh
thiwong mai, chuyén nganh: Kinh doanh thirong mai. S6 bang: B18358. Noi cp
bing DH: Truong Pai hoc Kinh té Quéc dan, Viét Nam.

- Puoc cip bing Thac si ngay 17 thang 12 nam 2003, nganh: Kinh té hoc;
chuyén nganh: Kinh té Phdt trién. S6 bing: 98-056. Noi cip bang ThS: Vién
Khoa hoc Xad héi Ha Lan, The Hague — Ha Lan va Truong Pai hoc Kinh 16 TP.
H6 Chi Minh, Viét Nam.

- DPugc cip bang Tién si thang 05 nam 2013, nganh: Qudn tri kinh doanh, chuyén
nganh: Marketing. Noi cép bang TS: Pai hoc Trung wong Quéc gia, Dai Loan.

10. Pa dugc bd nhiém/cong nhan chirc danh PGS: Chwa

11. Pang ky xét dat tiéu chudn chirc danh Phé Gido sw tai HDCDGS co s6: Truong
Pai hoc Kinh té TP. H6 Chi Minh.

12. Ping ky xét dat tiéu chuan chirc danh Phé Gido sw tai HDGS nganh: Kinh té

13. Cac hudng nghién ctru chi yéu:

* Kénh phdn phéi trong marketing: Quan ly mdi quan hé vé6i dbi tac trong kénh phan
phéi marketing; Su toan ciu hoa cia cac kénh phén phdi; Thuong mai di dong B2B
trong cac doanh nghiép nho va vira; Cac ngudn luc trong hé théng kénh phén phbi.

* Hanh vi nguoi tiéu dung: Cam xuc, nhan thirc, niém tin, thai do, va hanh vi cia
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ngudi tiéu dung trude, trong, hodc sau tat ca cac hoat dong lién quan dén viéc mua, str
dung, va sau khi str dung hang hoéa va dich vu.
* Marketing xanh: Cac 1y thuyét khoa hoc vé viéc tich hop marketing xanh trong
doanh nghiép; Ly thuyét giai thich hanh vi xanh ctia nguoi tiéu dung.
* Marketing k¥ thudt s6: Quang cdo, phan phdi, dich vu ban hang t6i khach hang bang
cach str dung ung dung di dong, truyén théng xa hoi (YouTube, Facebook,...)
* Qudn tri thuong hiéu: Gia tri thuong hiéu dua vao khach hang; Tinh cach thuong
hiéu; Chién lugc phat trién thuong hiéu ngan hang, doanh nghiép.
14. Két qua dao tao va nghién ctru khoa hoc:
* P3 hudng dan thanh coéng 35 hoc vién cao hoc viét va bao vé thanh cong luan vin
thac si kinh té, trong d6 c6 14 luén van viét va bao vé béng tiéng Anh.
* Pang dong huéng dan 03 nghién ctru sinh 1am lun 4n tién si, trong dé:
- Hudéng dan chinh 01 NCS viét luan 4n bang tiéng Anh;
- Huéng dan phu 01 NCS viét luan 4n bang tiéng Anh, da bao vé ba chuyén dé
17/4/2019;
- Huéng dan phu 01 NCS sé viét luan 4n bing tiéng Anh.
* Pa chil nhiém va tham gia nghién ciru 06 dé tai NCKH&CN céc cp, dang chu
nhiém va tham gia 02 dé tai khac gom:
- Chi nhiém 01 dé tai NCKH&CN cip B GD&PT di nghiém thu ngay
24/04/2019.
- Chi nhiém 01 dé tai NCKH&CN cép co sé d3 nghiém thu (viét bang tiéng
Anh) da nghiém thu ngay 08/08/2018.
- Ché nhiém 01 & tai NCKH&CN cép co s (viét bang tiéng Anh) chwa
nghiém thu.
- Thanh vién 03 d tai NCKH&CN cép B, cip Nha nude va 01 dé tai NCKH
cép co s¢ da nghiém thu vao céc ngay 01/11/2014; 24/4/2015; 05/02/2018;
27/02/2019.
- Thanh vién chi chét 01 @ tai NCKH&CN cép Bé KH&CN (NAFOSTED)
chua nghiém thu.
* D3 cong bd 45 bai bao khoa hoc trén céc tap chi khoa hoc va ky yéu hdi thao qudc
té, qubc gia, gom:
- Truée khi t6t nghiép Tién si, t6i dd xuit ban 04 bai bdo trén tap chi thudc

danh muc SSCI va 01 bai trén tap chi quéc té khic.
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- Sau khi tét nghiép Tién si, t6i xuét ban 06 bai bao ding trén tap chi thudc
danh muc SSCI, v6i mdt sb tap chi xép hang rit cao nhu Jowrnal of the
Academy Marketing Science (SSCI, Impact factor 2017: 8.488), Journal of
International Marketing (SSCI, Impact factor 2017: 3.600), International
Journal of Advertising (SSCI, Impact factor 2017: 2.494); 04 bai dang trén tap
chi danh muc SCOPUS; 04 bai dang trén tap chi qudc té khac; 01 bai dang
trén tap chi Phdt trién kinh té s6 tiéng Anh; 02 bai dang trén tap chi Nghién ciiu
Kinh té va Kinh doanh Chdu A sb tiéng Viét; 06 bai dang trén tap chi Kinh té va
Phét trién sb tiéng Viét; 01 bai dang trén tap chi Nghién citu Kinh té; 02 bai
trén tap chi Khoa hoc Kinh té - Pai hoc Pa Ning; 01 bai dang trén Chuyén san
Kinh té - Lugt va Quadn 1.

- Ciing sau khi t6t nghiép Tién si, t6i c6 13 bai ding trén cac Ky yéu Hoi thao
khoa hoc qudc té va qudc gia, trong d6 c6 05 bai ding trén hoi thao qudc té tai

Phap, Indonesia va Viét Nam, viét béng tiéng Anh.

* Pa tham gia xuat ban 09 cudn sach, gdbm:

- Viét mét minh 01 cudn sach tham khao;
- Chii bién 01 cudn sach chuyén khao;
- Pdng chii bién 01 cudn sach chuyén khao;

- Ddng tac gia 06 cudn sach chuyén khao (trong d6 02 cubn viét bang tiéng Anh).

* Sau ddy I 5 cong trinh khoa hoc tiéu biéu nhit:

1.

Le, A. Nhat-Hanh, Dong, Mai Tran, Phong, Nguyen Dong, Cheng, J. Ming-
Sung (2019), “Heterogeneity in a dual personal values-dual purchase

consequences-green consumption commitment framework”, 4sia Pacific Journal

of Marketing and Logistics, 31(2), 480-498 (SSCI, Impact factor 2017: 1.204).

2. Wesley, J., Le, A. Nhat-Hanh, Cheng, J. Ming-Sung (2018), “A Meta-analytic

review of influence strategies in marketing channel relationships”, Journal of the

Academy of Marketing Science, 46(4), 674—702 (SSCI, Impact factor 2017: 8.488).

. Khalil, S., Wesley, J., Le, A. Nhat-Hanh, Cheng, J. Ming-Sung (2018),

“Behavioral implications of international social media advertising — An

investigation of intervening and contingency factors”, Journal of International

Marketing, 26(2), 43—61 (SSCI, Impact factor 2017: 3.600).



4. Le, A. Nhat-Hanh, Do, B.R., Azizah, N., Dang, R.H.P, Cheng, J. Ming-Sung

(2018), “Forces affecting perception of product comments on social-WOM: An
interactive, relational communication perspective”, Jouwrnal of Consumer

Behaviour, 17(4), 393—406 (SSCI, Impact factor 2017: 1.67).

5. Dao, W.V.T., Le, A. Nhat-Hanh, Cheng, J.M.S., Chen, D.C. (2014), “Social

media advertising value: The case of transitional economies in Southeast Asia”,
International Jouwrnal of Advertising, 33(2), 271-294 (SSCI, Impact factor
2017:2.494).

15. Khen thuong:

Dat danh hiéu Chién s thi dua cip co s& trong 3 nim hoc tir 2016-2018 (céc
Quyét dinh sb: 665/QD-PHKT-TCHC ngay 30/03/2017; 680/ QD-DHKT-
TCHC ngay 18/04/2018; 570/QD-BDHKT-NHSU ngay 01/04/2019 cua Hi¢u
trudng Truong Pai hoc Kinh té TP. H6 Chi Minh).

Gidy khen ciia Hiéu truéng vé thanh tich xuit sic trong nghién ciru khoa
hoc niim 2016-2017 (Quyét dinh s6: 3431/QD-DHKT-TCHC ngay 14/11/2017
ctia Hiéu trudng Trudng Dai hoc Kinh té TP. H6 Chi Minh) ddi véi bai béo trén
tap chi SSCI (Journal of the Academy of Marketing Science) c6 chi s6 anh
hudng dic biét cao (Impact factor 2017 = 8.488).

Gidy khen ciia Hiéu truwéng vé thanh tich xuit sic trong cong bd qudc té
(Quyét dinh s6: 2846/QD-PHKT-NHSU ngay 08/10/2018 ctia Hiéu trudng
Hiéu trudng Trudng Pai hoc Kinh té TP. HO Chi Minh).

Lién tuc dugc cong nhan danh hiéu lao ddng tién tién trong sudt cac nam hoc.

16. Ky luat: Khong

B. TU KHAI THEO TIEU CHUAN CHUC DANH GIAO SU/PHO GIAO SU

1. Ti€u chuan va nhiém vu cta nha gido (tu danh gid)

Vi trén 16 nam nghién ciu va gidng day, trong d6 ¢6 11 nam la gidng vién tai Truong

Pai hoc Néng Lam TP. H6 Chi Minh, 1,5 nim 1a giang vién thAm nién (senior

lecturer) tai Truong Pai hoc Viét Puc, va hon 4 ndm 1a giang vién tai Truong Dai hoc

Kinh té TP. Ho Chi Minh, t6i ludn tr hao dugc déng gbp mot phan cong strc clia minh

cho cdng cudc trong ngudi, phét trién cia nén gido duc nudc nha. Toi ludn nhén duge

su trg gitp tan tinh cta cac dong nghiép, thiy c¢6 di trude; ludn cb ging dé hoan thién
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minh, tp trung vao cong viéc giang day, nghién clru va hoc tap, trau dbi tri thire. T6i
tw danh gid ban than dua trén cdc tiéu chudn va nhiém vu ciia nha gido nhu sau:
* V¢ phdm chit dao diec: T6i ludn chép hanh tét duong 16i chu truong, chinh sach ciia
Dang va phap luat cua Nha nudc; gia dinh nhiéu nam 13 gia dinh vin hoa; tuan thi moi
ndi quy, quy dinh cua Truong, Khoa/Vién/Bé mon noi t6i cong tac. Toi ludn gilt gin
céc phdm chét, uy tin, danh du ctia nha gido; t6n trong nhan cach va d6i xtr cong bang,
bao vé cic quyén va loi ich chinh ddng ctia nguoi hoc. Toi khong nglmg hoc tap, rén
luyén dé nang cao pham chét dao dirc, trinh d6 chinh trj cia mot giang vién.
* Vé cong tdc gidng day: Toi thuc hién giang day bing ca tiéng Viét va tiéng Anh vé
chuyén nganh Quan tri kinh doanh cho cic bac dao tao dai hoc (chinh quy, chuong
trinh tién tién va chit luong cao, tai ning va chuong trinh qudc té) va sau dai hoc (cao
hoc, tién s7). T6i d& luén cb ging dé hoan thanh t6t nhiém vu giang day, cdp nhat kién
thue, d6i méi phuong phép luan va gidng day dé dem lai ndi dung kién thtrc phit hop
va tién tién nhét cho sinh vién/hoc vién cac hé; giang day theo dung muc tiéu, dé
cuong dugc phé duyét. To6i luon giap do cac sinh vién, hoc vién, NCS hoan thanh t6t
cdng viéc hoc tdp va nghién cuu. Toéi cling dd dugc dao tao dat trinh do chuén vé
chuyén mén va nghiép vu su pham. Cu thé, cic cong viéc giang day cua t6i nhu sau:

- Vi bac dai hoc va sau dai hoc trong nudce: Tdi giang day 3 mén hoc cdt 16i

ctia chuyén nganh Quan trj kinh doanh cho céc hé dao tao dai hoc (gdm Qudn
tri hoc, Marketing can ban, Hanh vi nguoi tiéu dung); 3 moén bat bude va tu

chon cho hé cao hoc trong nudc (gdm Phuong phdp nghién ciru khoa hoc,
Phwong phdp dinh lwong danh cho qudn tri va qudn Iy, Quan tri déi méi va
sdng tao); Tham gia giang day hoc phan Dinh luong trong kinh doanh va qudn
Iy cho béc tién si.

- V6i céc chuong trinh dai hoc tién tién, qubc té: T6i giang day hoan toan bing
tiéng Anh mén hoc “Consumer Behavior” (Hanh vi ngudi tiéu dimg) va mon
hoc “Principles of Marketing” (Marketing cdn ban) cho chuong trinh Ctr nhan
tai ndng cua Vién Dao tao Quéc té, Truong Pai hoc Kinh té TP. HO6 Chi Minh
tir nim 2014 dén nay; Mén hoc “Consumer Behavior” (Hanh vi nguoi tiéu

dimg) va moén hoc “Brand and Product Management” (Qudn tri san phdm va
thuong hiéu) cho Chuong trinh Ctr nhan Quén tri kinh doanh Western Sydney
WSU-BBUS lién két giira truong Pai hoc Kinh t& TP. H6 Chi Minh va Trudng
Pai hoc Western Sydney, Uc tir nim 2014 dén nay; Mén hoc “Introduction of
Management” (Qudn tri hoc) cho Chuong trinh Cir nhéan lién két quéc té giira
truong Pai hoc Kinh t& TP. H6 Chi Minh va Pai hoc Victoria Of Wellington,
New Zealand tir ndm 2016 dén nay.

m ALY



- V6i cac chuong trinh cao hoc lién két: T6i giang hoan toan bing tiéng Anh
moén hoc “Brand Management” (Quan tri thuong hiéu) cho Chuong trinh Thac
sT Quén trj kinh doanh tai Vién Pao tao Qudc té, Trudng Pai hoc Kinh té TP.
HO Chi Minh tir nim 2014 dn 2015; Mén hoc “Marketing Management”
(Oudn tri marketing) va “Strategic Marketing” (Marketing chién luwgc) cho
Chuong trinh thac s Quan tri kinh doanh cta Vién Dao tao quéc té, Truong Dai
hoc Cong nghé TP. Ho Chi Minh, tir nam 2014 dén nay; Mén hoc “Marketing
Management” (Qudan tri marketing) cho Chuong trinh thac sT Quan tri kinh
doanh ctia Vién Quéc té, Truong Pai hoc Kinh té - Tai chinh TP. H6 Chi Minh
tir nam 2016 dén nay.
- V6i cée chuong trinh dao tao bdi dudng ngan han: Toi da thue hién mot so
chuyén dé ngén han vé phuong phap nghién cuu, vé viét bai bdo va xuit ban
quéc té cho Hoc vién chinh tri khu vuc IV, DPai hoc Quy Nhon, Dai hoc Kinh té
TP. H6 Chi Minh.

* Vé nghién ctru khoa hoc: Xac dinh nghé giang vién 1a gidng day va nghién ciru

khoa hoc song hanh, t6i luén chu trong va danh nhiéu thoi gian cho nghién ctru khoa
hoc. T6i ludn chi dong tim toi, nghién clru cdc huéng méi va hoan thanh xudt sdc cac
nhiém vu KH&CN dugc Truong, Khoa, B mdn giao pho. Tai tich cuc tham gia va
chu tri nhidu dé tai nghién ctru khoa hoc & cédc cip khac nhau. Téi di viét va cong bd
nhiéu bai bao khoa hoc trén céc tap chi uy tin, xép hang cao trong nuéc va quic té
ddng thoi tham gia nhiéu hoi nghi, hoi thao. Hién tai toi 1a thanh vién hoi dong khoa
hoc cho hoi nghi quéc té Connect-us conference. Ti thuong xuyén lam phan bién cho
cac tap chi thudéc danh muc SSCI nhu: Asia Pacific Journal of Marketing and
Logistics; Asian Journal of Technology Innovation, cling nhu tap chi khoa hoc trong
nu6e nhu: Nghién cibu Kinh té va Kinh doanh Chdu A (JABES) ca ban tiéng Anh va
tiéng Viét. Hang ndm, sb gio nghién ctru khoa hoc cua t61 vuot dinh muc tr 2-3 lan.
Nho dat duge nhitng thanh tich nhét dinh trong nghién ctru khoa hoc, t61 dd dugc nhan
duogc gidy khen cua Hiéu truéng Pai hoc Kinh té TP. HO Chi Minh cho thanh tich xuét

sdc trong nghién ctru khoa hoc nam 2016-2017; gidy khen cua Hiéu trudng vé thanh

tich xut sic trong cong bd qubc té nim 2018; dat danh hiéu Chién sy thi dua cip co
s& trong 03 nam lién tuc (tir 2016 dén 2018).

* Vé sirc khée: T6i co strc khoe tdt, dap uing cac yéu cu cia cong tac giang day va
nghién ctru khoa hoc.

Can ctr vao Diéu 70 va Diéu 72 trong Lut Gido duc vé Nha gido va nhiém vu ciia nha
gido, t01 nhan théy minh co déy du céac tiéu chudn va luén hoan thanh moi nhiém vu

cua nha gido theo quy dinh.
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2. Thoi gian tham gia dao tao, boi dudng tir trinh d6 dai hoc tr¢ 1én:

Téng sd 16 nam nghién ctru va giang day, trong d6 11 ndm tham nién dao tao (tir 2003
dén 2014) tai Trudong Pai hoc Néng Lam TP. H6 Chi Minh, 1,5 nim tai Trudng Dai
hoc Viét Pirc, va 4 nam vura qua tai Truong Dai hoc Kinh t& TP. H Chi Minh.

Cu thé 03 nim & Truong Pai hoc Néng Lam TP. H5 Chi Minh va 04 nim cudi tai
Trudng Pai hoc Kinh té TP. HO Chi Minh, t6i da thuc hién giang day va huéng dan

v0i cac thong tin nhu sau:

Huéng din | HD luin | HD do an, Tong so gio
. | Giang day ;
TT | Nam hoc NCS van ThS |khoéa luan tot giang/so gio
Chinh | Phu | (s6 gio) | nghiép PH | PH |SPH| quy doi
1 [2005-2006| © 0 0 S5sinhvién | 224 | 0 348
2 [2006-2007] 0 0 0 S5sinhvién | 272 | 0 449
3 12007-2008] 0 0 0 5sinhvién | 351 0 653
4 2015 0 0 609 0 0 195 804
3 nam hoc cuodi
5 2016 0 0 974 136,6 gid | 348 [303,75] 176235
6 2017 70 | 175 40 273 gioy 540 |322.5 14205
7 2018 35 | 200 60 88 gioy 240 1055 848

3. Ngoai ngit:

3.1. Ngoai ngft thanh thao phuc vu chuyén moén: Tiéng Anh

a) Pwgc dao tao ¢ nwdc ngoai :

- Hoc TS M (Hoc hoan toan béng tiéng Anh); Tai nudc: Pai Loan; Tir nim 2008 dén
nam 2013.

- B4o vé ludn 4n TS M; Tai nudc: Pai Loan; Nam 2013.

b) Pwgc dao tao ngoai ngit trong nwde M:

- Hoc Thac si M Chuong trinh cao hoc Viét Nam-Ha Lan (hoc hoan toan béng tiéng
Anh); Tai nuéce: Viét Nam; Tir nam 2001 dén nam 2003.

- B4o vé luan van ThS M; Tai nudc: Viét Nam; Nam 2003.

¢) Giang day bing tiéng nuwéc ngoai M:

- Gidng vién toan thoi gian (Full-time Senior Lecturer) cho Truwong Pai hoc Viét
DPirc (Pai hoc quéc té cong 1ap giang day hoan toan bing tiéng Anh) tir thang 4/2014
dén thang 7/2015.
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- Hién tai giang day bang tiéng Anh cho cdc chwong trinh:

* Chuong trinh Cr nhén tai nang, cao hoc chuyén nganh Quén tri kinh doanh,

Vién Pao tao Quéc té, Truong Dai hoc Kinh té TP. H6 Chi Minh, Viét Nam.

* Chuong trinh Ctr nhan Quan tri kinh doanh ctia Pai hoc Western Sydney, Uc
lién két v6i Truong Dai hoc Kinh té TP. H6 Chi Minh.

* Chuong trinh Ctr nhan thuong mai lién két qubc té gitta Pai hoc Victoria of

Wellington, New Zealand va Truong Pai hoc Kinh té TP. HO Chi Minh.

* Huéng dan hoc vién cao hoc Quén tri kinh doanh, Vién Pao tao Qudc té viét

luan vin bang tiéng Anh.

d) D1 trong Khac [ ; DIBN IAT: o.veveveeveeeevereeeeeeeeeeeeeeeee e
3.2. Tiéng Anh (vin bang, ching chi): ......cocooeveevereieereee e,

4. Huéng dan thanh cdng hoc vién lam luan van ThS (da duge cAp bang/co quyét dinh

cap bang):

Péi twong Trich nhigm Th,bi giazn das Niam dwogc cip
TT| Ho tén NCS hoic HV il h‘“":t‘% Gy o 10 1 Bt b s
NCS| HV | Chinh | Phu| dgn__' a0 dinh c4p bing
Vién DPTQT,| 2015/ Sb:
1 | Ngb Ngoc Quyén Van v \/ 2014 PHKT [2663/QD-DHKT-
TP.HCM VSPH
Vién DPTQT,| 2015/ Sé:
2 | Hoang Thi Bich Chi v v 2014 PHKT |2560/QD-DHKT-
TP.HCM VSPH
Vien PTQT,| 2015/ Sé:
3 | Tran Qué Khanh v \ 2014 PHKT |2560/QD-DHKT-
TP.HCM VSPH
VI BTOT | < oiisjiss:
4 | Pham Ngoc Tuong Loan \/ N 2014 Ds 2560/QDb-BDHKT-
TP.HCM
VSPH
Vién PTQT,| 2015/ Sé:
5 | Pinh Thi Mai Trang \ \ 2014 PHKT [2560/QD-DHKT-
TP.HCM VSPH
Vien PTQT,| 2015/ Sé:
6 | Ngd Trong Trung \ \/ 2014 DHKT |2560/QD-DHKT-
TP.HCM VSPH
2017/ Sé:
7 | B8 Thi Lan Hiong NI 2014 | PHNL o4 0p-pHNL-
TP.HCM
SPH
2017/ S6:
8 | D& Thi Lan Phuong NI 2014+ |- 04 O DN
TP.HCM =




Poi twong Trécilnl;hiém l;l’ hm g(iiaxn Co sé d3 Nim dwoe cAp
TT| Ho tén NCS hosic HV “"":5 s It f:o | bing/eo quyét
NCS| HV | Chinh |Phy| . . dinh cip bang
Vien PTQT,| 2016/ Sb:
9 | Luu Chi Nhan V \ 2015 PHKT |655/QD-DHKT-
TP.HCM VSPH
X 1rs N Vien DTQT,| 2016/ S6:
10 gilhyen Sl Floar v | N 2015 PHKT [2503/QD-DHKT-
TP.HCM VSPH
Vien PTQT,| 2016/ Sé:
11| Cao M§ Anh v \/ 2015 PHKT |2504/QD-DHKT-
TP.HCM VSPH
Vien PTQT,| 2016/ Sb:
12| Tran Thi Lan v V 2015 PHKT [2504/QD-BPHKT-
TP.HCM VSPH
Vien PTQT,| 2017/ Sé:
13| Lé Thai Bao Y \/ 2015 PHKT |1679/QD-DHKT-
TP.HCM VSPH
Vién PTQT,| 2017/ Sé:
14| Nguyén Thi Han v v 2015 PHKT |1679/QD-DHKT-
TP.HCM VSPH
Vién PTQT,| 2016/ Sb:
15| Truong Kim Ngéan \/ \/ 2015 DPHKT | 656/Qb-DHKT-
TP.HCM VSPH
Vien PTQT,| 2016/ Sb:
16| Truong Duong Tam \ v 2015 DH KT 656/QD-DHKT-
TP.HCM VSPH
Vien PTQT,| 2017/ Sé:
15| Nguyén Thi Thanh T4m vV \ 2015 DHKT |1679/QD-DHKT-
TP.HCM VSPH
Vién PTQT,| 2017/ Sé:
16| Ta Thi Diép Tan \ \ 2015 PHKT |1679/QD-DHKT-
TP.HCM VSPH
17| Truong Ngoc Phuong J J -~ PHNL 2016/ S6: 21/QP-
Thanh TP.HCM | PHNL-SBH
2016/ S6:
18| Nguyén Thi Bich Lién \/ \ 2015 il 3357/QD-PHNL-
TP.HCM
SPH
2016/ Sb:
19| Nguyén Hoang Yén \ \ 2015 L 3357/QD-DHNL-
TP.HCM
SPH
2017/ Quyét dinh
20| L& Van Hai NI 2016 T?)PII{IEE/I sb: 520/QD-
: PHKT-VSPH
2016/ Sb:
21| B Thi Hiln NI 2016 | PHNL - l3358/0D-DHNL-
TP.HCM
SPH
2017/ Sé:
22| L& Thi M Hanh NI 2016 | ooy | 253/QD-DHNL-
: SPH




Trach nhiém

Thoi gian

Péi twong 2 x T Nam dwge C?’l,p
TT Ho tén NCS hoiic HV LD, h“’“’:ﬁ flan o f:oda" biing/eo quyét
NCS| HV | Chinh | Phu dén : dinh cap bang
2016/ S6:
23| Nguyén Hong Anh NI 2016 | PHNL la350/0p-DHNL-
& TP.HCM
SPH
2017/ Sb:
24| Pinh Vin Phic \/ \ 2016 DE A 253/QDP-DHNL-
TP.HCM
SPH
2017/ Sb:
25| Doan Thi Thu Ha NI oot | BRI D DN
TP.HCM
SPH
2018/ Sé:
26| Phu Thi Hong Duyén \ \ 2016 BH NG 3370/QD-DHNL-
TP.HCM
SPH
2018/ Sb:
27| Poan Thi Ngoc Hanh V| 2016 | DHNL ) 468/QD-DHNL-
TP.HCM
SBbH
2017/ Quyét dinh
28| Nguyén Hong Quang \/ \ 2016 T?)}%{Ié;[ sd: 2257/QP-
: DHKT-VSPH
2017/ Quyét dinh
29| Than Nhu Diéu NI 2016 | il | sb:2257/Q-
: DHKT-VSPH
2017/ Quyét dinh
30| Ha Xuén Duong \ \ 2016 T?)}%{Iégd s6: 2257/QP-
; DHKT-VSDH
2018/ S6:
31| Ttin Trong Kien NI 2017 |- PHNL. e ion pENT -
TP.HCM
SPbH
2018/ Sé:
32| 1.8 Thi Tra My NI 2018 | PHNL 3301 /0DDENL-
TP.HCM
SPH
2018/ Sb:
33| Nguy&n Bao Phiic NI 018 | PHNL- lasol/onPHNT.
TP.HCM
SPH
2019/ Quyét dinh
34| Bui Thi Hién \ x/ 2017 T%HH%& s6: 99/Qb-
; DHKT-VSDH
2019/ Quyét dinh
35| Duong Thach Tho N 2017 T?,HHIEIA sé: 99/QD-
; DHKT-VSPH

Ghi chu: Vién DPTQT: Vién Pao tao qudc t&; PH NL TP.HCM: Pai hoc Néng Lam TP. Ho Chi Minh;
PH KT TP.HCM: Pai hoc Kinh té TP. HS Chi Minh.

5. Bién soan sach phuc vu dao tao dai hoc va sau dai hoc

Toi da bién soan hodc tham gia bién soan 09 cuon sach sau day:



Xac nhan

TT —_ Loai NIk Xuith S0 | vk mot minh hodic chit | st dung
Tén sach ; ban va nam | tac - % o i g
sach Rt ER i bién, phan bién soan cua
° CSGDPH
A. Giai doan trwéc khi bao vé hoc vi Tién si
Bases for . i Bl
Territory-Based Revista de Dong tac gia, bién soan tir hgc N gno :
L. | Rural CK | Fomento 25 | trang 127-146 (chuong 3, A =
: ; Lam TP.
Development in Social, 2007 muc 3.4)
. HCM
Vietnam
Co s& phat trién QID:;;’ Pong tac gia, bién soan tir }Tléls(;ngnf)al
2. | nong thon theo | CK | £Y19% 25 | trang 124-144 (chuong 3, | 19¢ 008
vine & Viet Nam Intercambio - Lam TP.
© i y Dessarollo T HCM
Bases for territory . Truone Pai
. | —based rural VNU-HCM Dong tac gia, bién soan tir b f%n :
2+ | development in CK | Publisher, 14 | trang 171-185 (chuwong 3, | & g
: Lam TP.
southeast region, 2008 muc 3.9)
: HCM
Vietnam
Co s phat trién } Truone Dai
ndng thon theo NXB Pai hoc Dong tac gia, bién soan tir hoe N §11 :
4. vung tai Vung CK | Quoc gia TP 14 | trang 163-174 (chuong 3, n £
" = - Lam TP.
Dong Nam B9, HCM muc 3.9)
A HCM
Viét Nam
Pdng tac gia, Hoc Viér_l
. Chinh tri
Caqh tranh trong NXB Thong Bién soan tir trang 184-

5. 2 . o N & Khu vuc I,
tuyén chonnhan | CK | tinva Truyén | 13 | 227 (chuong 4, muc 4.2); ioe vias
luc thong, 2011 va trang 255-261 (chuong | cTQG

53, muc 5.3) HCM
B. Giai doan sau khi bao vé hoc vi Tién si
Nghién ctru dinh
lugng v6i mo hinh Truong DH
phuong trinh cau NXB Kinh té Kinh té TP.

6. | trictheohudng |1y | Tp. HCM, 01 | Mot minh o
tiép cén binh Truong PH
phuong nhé nhat A Kinh té
tung phéan (PLS- Quoc dan
SEM)

) Truong PH
T NXB Kinh té Chl} bién, viét tur chuorr:g Kinh té TP.
7. i TP. HCM 2 dén chuong 4 (trang 31- | HCM,
Ly luén va thuc CK . > 02 . £ \
& 176), tir chuong 6 dén Truong DH
2019 chuong 7 (trang 199-258) | Kinh té

Quédc dan

W
A\

| Y



Nha xudt | S8 : At
TT T Loai | ,, = ° g Viét m§t minh hodic chi | sit dung
Tén sach , - | banvanam | tac o T "
sach 4t ban i bién, phan bién soan cia
x 8 CSGDPH
Tai san thuong
hle,u dl@ huo:ng Déng chil bién, tir trang Tliuon‘% iy
khach hang cua ; P Kinh té TP.
ngfin’hiing throng NXB I?a_u hg)c 21-50, Chuong 1; tir trang HCM
g. | hean hanls LWOMNE | ok | Kinh té Quoc | 09 | 178-212 Chuong 2; va N
ke A dan, 2019 céc phu lyc tir trang 266- | 008 PH
ly thuyét va thuc ’ PHHS & Kinh té
s i . 268 $ L A
tién g dung tai Qudc dan
Viét Nam
Pk phsi bith - Péng téc gié Elos by
déng cac ngudn Nha Xuat Bie . 50,86 Chinh tri
luc kinh té: tiép Ban Chinh tri Il SOAN. Tt IRANE, S Khu vue I,
9 | aedm CK . 11 | (chuong 2, muc I); va A
canlyluanva Qudc gia, 205217 (ch i Hoc vién
thyc tidn & mot s6 nam 2014 imag 2Rl (e’ lotoe
quoc gia myc I1I) HCM
Cidc chiF viét tit: CK: sach chuyén khao; TK: sach tham khao.
6. Thuc hién nhiém vu khoa hoc va cong ngh¢ da nghiém thu
) Thoi gian
A 2R ias - . [CN/PCN| Mai s6 va cAp |Thoigian| nghiém thu
TT | Tén de tai khoa hoc va cong nghé TK/TV quiin thire hign | (g, thing;
nam)
Cdc cong trinh da nghiém thu sau khi bdo vé hoc vi T ién si
Nghién ctru trang thai cam xuc tiéu B2017-KSA-16,
1. lcuc va tac dong dén hanh vi saumua| CN |Cap Bo Gido duc| 24 thang 24/4/2019
ctua khach du lich & Viét Nam va Dao tao
Idiosyncratic coping strategies of )
consumers feeling regret, anger and CS-2017-27, Cap
2. [|frustration after service failure: An CN co s, PHKT | 12 thang 8/08/2018
evidence from the restaurant TP.HCM
industry
Nghién ctru tai san thuong hiéu dinh B2015.06.28,
3. |hudng khach hang cho céc ngan TV Cap B9, 24 thang 05/02/2018
hang thuong mai Viét Nam B6GD & PT
Nhanh 6 thudc
De tai cap Nha
Nhanh 6: “Nguy co (nguyén nhan) ey KX“
snh hudng dén an ninh t4i chinh — (L1510 e
4. ik o pmmm .. TV  |ninh Tai chinh —| 15 thang 24/4/2015
tién té Viét Nam giai doan 2006- X R o AT
o e i Tién té cua Vit
2013” va cac nam ti€p theo o
Nam trong boi
canh l}éi phép
qudc te”

A\
\\\\



, Thoi gian
A 2R oxe o . |[CN/PCN| Ma sb vacap |Thoigian| nghiém thu
TT | Tén dé tai khoa hoc va cong nghé TK/TV Gt thirchign | (ngiy, thing;
nam)
Tuong quan nha nude va thi truong
trong van hanh nén kinh t€ theo quan
didm cla Chi nghia tw do méi: Gid 1L, 2 20015,
5. 1. Ty TV  |NAFOSTED, Bo| 24 thang 01/11/2014
tri khoa hocrva nhitng di€u chinh KH&CN
moi trong boi canh nhimg thép nién
dau theé ky XXI
Exploring consumer perception of ‘
green innovations’ consumption bé tai han lam, :
G values and costs in an emerging < bH KT TP.HCM ARG BUZZNS
economy

Cdc chir viét tat: CN: Chi nhiém; TV: Thanh vién.

7. Két qua nghién ctru khoa hoc va cong nghé da cong b

T6i da da cong bd 45 nghién ciru trén cac tap chi va ky y€u khoa hoc quoc t€ va trong

nuoc:

a. Trude khi bao vé ludn an TS: Tong cong 05 bai

e Tap chi danh muc SSCI: 4

e (Céc tap chi khac: 1

b. Sau khi bao vé luan 4n TS: Tdng cong 40 bai

e Tap chi danh muc SSCI: 6

e Tap chi danh muc Scopus: 4

e Tap chi quéc té khac: 4

e Tap chi trong nudc: 13

e Hbi thao qubc té/hodi thao qubc gia: 13

£ Nam | Ghi chi:
S tac Tap chi qudc té Sy cong |Murc do dong
TT Tén bai bdo P Tén tap chi ap | d . | danctia | Tap/so |Trang Tl L s
gia uy tin (va IF)* s bo | gop cho bai
bai bao :
bao
I. | Truée khi bao vé Luén an Tién st
I.1 | Tap chi SSCI
The Glocalisation of 4 Management |Scopus Q1; SSCI, 13 50(3) 521- | 2012 | Thanh vién,
1 Channels of Decision Impact factor 538 dong gop
" | Distribution: A Case 2017: 1.525 25%
Study
Social Media Usage 4 | Social Behavior | SSCI, Impact 22 40(2) 195- | 2012 | Thanh vién,
n and Work Values: and Personality |factor 2016: 0.548 200 doéng goép
~ | The Example of 25%

Facebook in Taiwan

N ey



s Nim | Ghi chu:
. S6 tac Tap chi qubc té 50 trich < cong |Mirc d6 dong
TT Tén bai bao .o Tén tap chi S . | dancia | Tap/so |Trang| | z L
gia uy tin (va IF)* Ly b6 | gop cho bai
bai bao bis
Brand Extension: 4 Asia Pacific SSCI, Impact 17 24(4) 599- | 2012 [Téc gia chinh

3 Using Parent Brand Journal of factor 2017: 1.204 618 First &

" | Personality as Marketing and corresponding
Leverage Logistics author)
Mobility Value of 4 | Asian Journal of | SSCI, Impact 1 20(1) |51-65|2012 |Téc gia chinh
Internet Services in a Technology  |factor 2017: 0.845 (First &

4. | Wireless City: The Innovation corresponding
Case of Taipei, author)
Taiwan

1.2 | Tap chi quéc té khac
Exploring the factors | 4 Tunghai Online tai 13(1) 147- | 2011 | Thanh vién,
favoring mCommerce Management |http://readopacl.n 188 dong gop
adoption among Review cl.edu.tw/nclJourn 25%

5. | Indian MSMEs: A al/search/summny
TOE perspective _list.jsp?sysld=00

06660717&dtdld=
000040
II. | Sau khi bao vé Luén 4n Tién st
1.1 | Tap chi danh muc SSCI
A Meta-Analytic 3 Journal of the SSCI, Impact 4 46(4), 674- | 2018 |Téc gia chinh
Review of Influence Academy of |factor 2017: 8.488 702 (do cdng trinh
Strategies in Marketing Science duogc phat
Marketing Channel trién tir Luan
Relationships an TS). Mtrc
6. déng gbp
65% (Co
chitng nhan
ddng y cua
cac dong tac
gia)
Behavioral 4 Journal of SSCI, Impact 3 26(2) |43-61|2018 | Ddng gop
implications of International  |factor 2017: 3.600 45% (Cé
International Social Marketing chiing nhan

7. | Media Advertising- dong y cua
An Investigation of céc dong tac
Intervening and gia)
Contingency Factors
Heterogeneity in a 4 Asia Pacific SSCI, Impact 31(2) 480- | 2019 |Téac gia chinh
Dual Personal Journal of factor 2017: 1.204 498 (First &
Values-Dual Marketing and corresponding
Purchase Logistics author).

g Consequer_lces-Green Pong gop

* | Consumption 75% (C6
Commitment chimg nhan
Framework ddng y cua

céc dong tac
gia)
Forces Affecting 5 Journal of SSCI, Impact 17(4) 393- | 2018 |Téc gia chinh
Perception of Product Consumer factor 2017: 1.67 406 (First &
Comments on Social- Behaviour corresponding
WOM: An author).

g |Interactive, Relational Déng gop
Communication 55% (Cé
Perspective chimg nhan

dong y clia
cac dong tac

gia)

4

[ £



- | Sb trich NAng Ghidil:
TT Tén bai bao S0 .t?c Tén tap chi Tap ,Chl quoc t.e din cia | Tap/sd |Trang cox:g erxc do dopg
gia uy tin (va IF)* S bo | gop cho bai
bai bao béo
Social Media 4 International SSCI, Impact 82 33(2) 271- | 2014 |Téc gia chinh,
Advertising Value: Journal of factor 2017: 2.494 294 doéng gbp
The Case of Advertising 60% (Co
10. | Transitional chirng nhéan
Economies in ddng y cta
Southeast Asia céc ddng tac
gia)
Corporate 4 Asia Pacific SSCI, Impact 9 26(4) 602- | 2014 |Téc gia chinh
Rebranding and Journal of factor 2017: 1.204 620 (First &
Brand Preference: Marketing and corresponding
Brand Name Attitude Logistics author).
1 and Product Expertise Dong gop
" | as Moderators 65% (Co
chtig nhan
ddng y ctia
céc dong tac
gid)
I1.2 |Tap chi danh muc Scopus
The Behavioral 2 | Journal of Global Scopus Q2 Online at: 2019 | Tac gia dau
Consequences of Marketing https://www (First author)
Regret, Anger and .tandfonline Dong gop
Frustration in Service .com/doi/ab 80% (Co
12. |Settings $/10.1080/0 chiing nhén
8911762.20 ddng y cia
19.1628330 céc ddng tac
?journalCod gia)
e=wglo20
The Exercise of Power| 3 Journal of Scopus Q4 18(1) 1-11 | 2018 | Tac gia chinh
Sources in Empirical (First &
13. |Distribution Channels: Generalisations in corresponding
A Synthesis Study Marketing Science author)
The Impact of Social 2 International Scopus Q3 29(3) 323- 12018 | Dong gbép
Media on Consumer Journal of 344 50%
14. |Behavior: The Case of Information and
Consumer-Generated Management
Content on YouTube Science
Attitudinal 4 International Scopus Q3 Xuét ban 2018 |Téac gia chinh
Ambivalence towards Journal of https://www| (First &
Green Products: An Economics and .inderscienc corresponding
15 Empirical Study in an Business Research e.com/info/i author)
" |Emerging Market ngeneral/for
thcoming.p
hp?jcode=ij
ebr
I1.3 |Tap chi qudc té khac
Factors Affecting 3 | Journal of Asian | Nha xuét ban 2 25(2), 186- | 2018 | Doéng gbép
Mobile Shopping: a Business and Emerald 205 33%
16. |Vietnamese Economic Studies DOI:
Perspective 10.1108/JABES-
05-2018-0012
Knowledge Sharing 1 |Business & Social| Online tai 4(1)  [81-103| 2019 | Doéng gop
and Knowledge Sciences Journal |http://www.bssj- 100%
Acquisition of (P-ISSN: 2518~ [re.com/journalslist
17. |Salespersons in Social 4598; E-ISSN: |php
Media Environments: 2518-4555)

A Social Capital
Perspective

s

A
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B Nim | Ghi chu:
S6 tac Tap chi quéc 6 | 5 Tich : cong |Mirc d6 déng
TT Tén bai bao Tén tap chi S R dan cia | Tap/s6 |Trang| | « AN
gia uy tin (va IF)* S E bd | gdp cho bai
bai bao -
bao
Determinants of Bank | 3 Journal of Online tai 1(2) 1-12 | 2017 | Doéng goép
Profitability: The Case Business Science | https://www.jbs- 33%
of Commercial Banks (P-ISSN: 2521- |re.com/archivedlis
18. |listed on the 5620; E-ISSN: |t.php?cmd=search
Vietnam’s Stock 2521-5302) &x_Issue=11&x_
Exchange Volume=1
Fintech for Promoting | 2 |Business & Social Online tai 3(1) 12-20| 2018 | Dong goép
Financial Inclusion in Sciences http://www.bssj- 50%
19 Vietnam: Fact Journal(P-ISSN: |re.com/archivedlis
" |Findings and Policy 2518-4598; E- |t.php?cmd=search
Implications ISSN: 2518-4555)| &x_Issue=12&x
Volume=3
I1.4 |Tap chi trong nuwéc
Cam xuc tiéu cuc cua 1 |TapchiKinhté & 264 66-76 | 2019 | Doéng gop
du khach nudc ngoai Phat trién 100%
20. |khi dén Viét Nam:
nguyén nhan va hau
qua vé mit hanh vi
Chién lugc marketing 1 Tap chi Nghién bi duoc 2019 | Dong gop
bén vitng cho cac ctru kinh té chip nhan 100%
doanh nghiép: M6 (cé minh
21. |hinh khai niém dua chimg)
trén ly thuyét ngudn
luc va ly thuyét cac
bén lién quan
Pong co va két qua 3 |Tap chi Kinh té & 261 40-49| 2019 | Doéng gop
29 ctia hanh vi mua sam Phét trién 33%
" |trén mang x& hoi truc
tuyén tai Viét Nam
Mo réng ly thuyét 2 |Tap chi Kinh té & 247 81-90.| 2018 | Dodng gop
hanh vi du dinh dé Phit trién 50%
23. |giai thich y dinh st
dung thuong mai di
dong tai Viét Nam
Gié tri cam nhan, chat | 3 |Tap chi Kinhté & 258  [63-73]2018 | Poéng gop
24 luong mébi quan hé va Phat trién 33%
" |dong co truyén miéng
cua du khach
Nghién ctru vé cam 2 Tap chi Nghién 29(1), |21-37|2018 | Doéng gép
xtc tiéu cuc va hanh ctru Kinh té va 50%
55 |Vi ddi phé cia khach Kinh doanh Chau
" |hang: Truong hop A (JABES)
nganh kinh doanh dich
vu nha hang
Vai tro ctia quy chuan | 3 |Tap chi Kinh 6 & 252 47-56| 2018 | Dong gop
2% trong viéc giai thich Phat trién 33%
" |hanh vi tham gia mua
sédm x4 hoi truc tuyén
Mua sam xa hi truc 2 |Tap chi Kinh té & 245 58-67| 2017 | Doéng gbp
27. |tuyén: Vai tro cua Phat trién 50%

dong co x4 hoi




T Niam | Ghichu:
e S6 tac ~ . Tap chi qudc té 32 trl?h sn/sé |T cong |Mitc do dong
TT Tén bai bao il Tén tap chi uy tin (va TF)* b?l'l;l’m Tap/so rang| - < g6p cho bai
ai bao bao
Mbi quan hé gifta cam | 2 Tap chi Nghién 28(12) (2240|2017 | Déng gép
xtic v6i diém dén va ciru Kinh té va 50%
chat lugng quan hé Kinh doanh Chau
28. |trong kinh doanh du A (JABES)
lich: Truong hop du
khach ndi dia & TP.
Hb Chi Minh
Affective and 2 Journal of 23(2) 137- | 2016 | Dong gép
Instrumental Development 160 50%
Commitment: A Economics
29 Special Reference to
" | Self-Service
Technologies in
Domestic and Foreign
Banks
Hanh vi truyén miéng | 2 | Tap chi Khoa hoc 7(01) |80-91|2019 | Doéng gép
ciia du khach: Vai tro Kinh té, Dai hoc 50%
30. | clia chét luong dich Da Néng
vy, tinh cam va hai
long
Pong co xa hoitrong | 3 | Chuyén san Kinh 5(1) 32-42) 2017 | Doéng gop
31. | hoat déng mua sim té - Luat va Quan 33%
x4 hoi truc tuyén ly
M&bi quan hé giita 3 | Tap chi Khoa hoc 5(04) |71-87|2017 | Déng gop
danh gia mang tinh ac Kinh té, Pai hoc 33%
32 cam, cam xuc tiéu Da Ning
| cuc va hanh vi tay
chay hang héa xuat
xit Trung Qudc

[11. Hoi thao/ hdi nghi qubc té va quéc gia

TT | Tén baibso S‘;itzc Chii d& hoi thao | Nha xuAtban | Loai hdi thao/S6 ISBN [S6 trang Niam | Dia diém
II1.1| Hoi thao/ hoi nghi qudc té
Dual Personal 4 | Marketing at the Proceedings of the 2016 | 1253- |2017 [France, 19-
Culture Values, Confluence Academy of Marketing 1259 23/7/2016
Dual Attitudes between Science (AMS) World
Towards Entertainment and Marketing Congress (Print
Purchase Analytics. ISBN 978-3-319-47330-7,;
33. | Consequences, Developments in online ISBN: 978-3-319-
and Green Marketing Science 47331-4)
Consumption
Commitment:

Evidence from
Vietnam




TT | Tén baibio S‘;itg‘c Chi d& hoi thao | Nha xuit ban Loai hdi thao/S6 ISBN |S6 trang Nam | Pia diém
i
Customers’ 4 Creating RED publishing APMBA International 73-81 |12/20|Indonesia,
Affective and Innovation in partner Conference on Management 14 11-
Instrumental Business and Business Sciences. 12/12/2014
Commitment: A Transformation (ISBN: 978-603-7677-64-7)
34 Special
" | Reference to
Self-Service
Technologies in
Domestic versus
Foreign Banks
Determinants of | 4 Accounting, |National Economics The International 666-680(2018| Hanoi,
Operational Self- Auditing, and University Conference on Finance, 23/11/2018
Sustainability of Finance in the | Publishing House | Accounting and Auditing
35. | Microfinance Digital Age (ISBN: 978-604-946-498-
Institutions in 0, Publishing register No.
Vietnam 4307-2018/CXBIPH/02-
533/PHKTQD)
Ambivalent 2 Policies and UEH Publishing In ICUEH 2017 319-341|2017 |HCM City,
Attitude towards Sustainable House International Conference of 28/9/2017
Green Products: Economic University of Economics
36 Evidence from Development Ho Chi Minh City (ISBN:
" | Vietnam 978-604-922-568-0.
Publishing registration No.
2999-2017/ CXBIPH/01-
20/KTTPHCM)
Entrepreneurial 4 Policies and UEH Publishing In ICUEH 2017 119-136(2017 HCM City,
Enablers, Risk Sustainable House International Conference of] 28/9/2017
Perception, Economic University of Economics
Motivational Development Ho Chi Minh City (ISBN:
37. |Factors and 978-604-922-568-0.
Behavioral Publishing registration No.
Intention: 2999-2017/ CXBIPH/01-
Evidence from 20/KTTPHCM)
Vietnam
I11.2 | H6i thao/ Hoi nghi qudc gia
Chinh phu quéan 2 Nén kinh té s6 |Nha xuét ban Thong| Hoi thao Khoa hoc Quéc | 3-16 |2018|TP. HCM,
ly dién tir d6i voi true bdi canh | tin va Truyén théng | gia, Pai hoc Kinh té TP. 3/12/2018
doanh nghiép & cudc cach mang HCM (M3 ISBN: 978-604-
38. | Viét Nam: M6 cong nghiép 1an 80-3565-5; S6 quyét dinh
hinh 1y thuyét, thir 4 xuét ban: 4487 —
thuc trang va giai 2018/CXBIPH/2 —
phép 206/TTTT)
Téac dong cua 4 | Cach mang Céng | Nha xudt ban Pai | Hoi thao Khoa hoc Quéc | 20-35 |2018| Ha Ngi,
Fintech t&i nghiép 4.0 va | hoc Kinh té Qudc |gia (Ma s6 ISBN: 978-604- 12/6/2018
39 nghiép vu va nhing d6i méi dan 946-449-2, Mi sb DKXB:
> quan tri ngan trong linh vuc tai 1748-2018/CXBIPH/1-
hang tai Viét chinh — ngén hang 255/PHKTQD)
Nam
Khoa hoc — Céng| 2 M5 hinh ting | Nha xuét ban Kinh | Hoi thao Khoa hoc Quéc |233-260{2017 | TP. HCM,
nghé - Dbi méi truong kinh té dwa|té TP. HS Chi Minh | gia (ISBN: 978-604-922- 12/2017
40, | vaphit trién kinh trén Khoa hoc, 616-8, S6 quyét dinh
" | t&: Kinh nghiém Cong nghé va boi DKXB: 150-
va mot sé bai hoc moi sang tao (STI) 2018/CXBIPH/03-

cho Viét Nam

01/KTTPHCM)




i 3 Tén bai bao S‘;i‘;‘c Chi d& hoi thao | Nha xuit ban Loai hoi thao/S6 ISBN S trang| Nam | Pia diém
Téc dong clia 3 | Nhu ciu nhan luc | Nha xuét ban Kinh | Ky yéu Hoi thio Khoa hoc [ 181-189 2018 | TP. HCM,
cudc cach mang cho phat trién  |té TP. H Chi Minh |qudc gia (ISBN — 978-604- 23/11/2018
cong nghiép 4.0 trong bdi canh 922-677-9)
41 dén doi séng xa cach mang cong
" | hoi va dich nghiép lan thu 4 va
chuyén co cau nhiing déap Ung cua
nguén nhén luc gido duc dai hoc
Viét Nam
Nghién ctumdi | 3 | Khoinghiép tai | Nha xuat ban Kinh | Ky yéu Hai thio Khoa hoc | 164-178|2016 | TP. HCM,
quan hé gifta céc Viét Nam: Co hoi |t TP. Hb Chi Minh | quéc gia (ISBN: 978-604- 17/6/2016
nhan t6 thuc day va Théch thirc 922-383-9, S6 quyét dinh
49 khoi nghiép, trong thoi ky hoi DKXB: 2821-
" | nhan thirc rii ro, nhap 2016/CXBIPH/03-
va hanh vi c6 chu 26/KTTPHCM)
dinh dé tro thanh
nghiép chu
Mébi quan hé gitta| 3 |Hoi thao khoa hoc| Nha xuét ban Kinh | Hbi thao Khoa hoc (ISBN: | 1191- |2016|TP. HCM,
4c cam va hanh Doarnh nghiép Viét|té TP. Hb Chi Minh| 978-604-922-422-5,S6 | 1204
43. | vi thy chay hang Nam trong TPP quyét dinh DKXB: 3859- 16/11/2016
hoa xudt xir (ICYREB2016) 2016/CXBIPH/03-
Trung Qubc 35/KTTPHCM)
Truyén thong xa | 4 | Ungdungcong | Nha xuét ban Kinh | Hoi thao Khoa hoc (ISBN: | 31-46 |2017 |TP. HCM,
hoi va hanh vi nghé thong tin |t TP. H5 Chi Minh | 978-604-922-510-9, S6 26/5/2017
nguoi tiéu dung trong du lich: Xu quyét dinh PKXB: 1603-
44. | trong linh vuc du hudng va giai phap 2017/CXBIPH/01-
lich don dau trudce hoi 11/KTTPHCM)
nhép nganh du lich
Viét Nam
Chién lugc 3 | Tang trudng xanh | Nha xudt ban Kinh | Ho6i thao Khoa hoc (ISBN: [219-231|2013 |TP. HCM,
Marketing xanh: trong thoi ky toan |t& TP. H5 Chi Minh| 978-604-922-020-3, S6 15/10/2013
45, | MO hinh phan ciu hoa dang ky: 1439-
" | tich tong thé vé 2013/CXB/01-
ngudn luc va higu 11/KTTPHCM)
qua

Ghi chii: *do UV chi thu thap duoc chi s6 IF/Q cong bd méi nhét ctia cac tap chi thudc danh muc SSCI/Scopus.

8. Chu tri hodc tham gia xdy dung, phat trién chuong trinh dao tao hodc chwong trinh

nghién ctru, tng dung khoa hoc cong nghé cia co sé gido duc dai hoc:

T6i tham gia bién soan, tw van xay dung va d6i méi nhiéu chwong trinh dao tao

dai hoc va sau dai hoc cua truong nhu: Ra soat, doi méi chuong trinh dao tao Truong

Pai hoc Kinh té TP. Hb Chi Minh nam 2017; X4y dung chuong trinh cir nhan chit

luong cao giang day bang tiéng Anh ciia Khoa Quan tri nim 2018; Ra so4t, xay dung

chuwong trinh cao hoc theo hudng nghién ctru va ing dung cua Khoa Quan tri ndm

2018. Trong qua trinh tham gia xay dung chuwong trinh dao tao, t61 luén cap nhat cac
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mon hoc theo chuong trinh trong top 15 truong dai hoc hang dau thé gisi, cling nhu

bién soan dé cuong chi ti€t cho mdt s6 mon hoc.

9. Céc tiéu chuén con thiéu so v6i quy dinh cin dugc thay thé bang bai bao khoa hoc

qudc té uy tin: Khong

C. CAM DOAN CUA NGUOI PANG KY XET CONG NHAN DAT TIEU
CHUAN CHU'C DANH:

To6i cam doan nhiing diéu khai trén la dung, néu sai t6i xin chiu trach nhiém truéc
phép luat.

TP. H6 Chi Minh, ngay 02 thdng 7 ndm 2019
Nguoi dang ky

=

TS. Lé Nhat Hanh

D. XAC NHAN CUA NGUOI PUNG PAU NOI PANG LAM VIEC

Truwong Pai hoc Kinh té TP. Ho Chi Minh xdc nhin:

TS. Lé Nhat Hanh c6 thdm nién 16 ndm cong tac nghién ciru va giang day, trong
do6 11 nam thadm nién dao tao tai Truong Pai hoc Nong Lam TP. HO Chi Minh, 1,5
nam tai Truong Pai hoc Viét Durc, va 4 ndm vira qua tai Truong Pai hoc Kinh té TP.
H6 Chi Minh.

Trong khoang thoi gian trén, ing vién da hoan thanh tét cac nhiém vu giang day,

nghién ctru khoa hoc va quan 1y B6 moén.

TP. H6 Chi Minh, ngay 02 thdng 7 ndm 2019
TRUONG PAI HOC KINH TE TP. HO CHI MINH

Ny B
GS.TS. NGUYEN PONG PHONG




